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Code of Ethics

1Observe the highest standard of honesty in all my transactions, avoiding the use 
of false, confusing, inaccurate and misleading terms, descriptions and claims.

2At all times endeavor to produce photographs of a quality equal or 
superior to the samples I display; to apply my best efforts towards 

providing the best possible photographic services and to play my part 
in raising the general standard of photographic craftsmanship.

3Show a friendly spirit of cooperation to my fellow professional photographers 
and assist them whenever possible should they be in trouble or difficulty.

4At all times avoid the use of unfair competitive practices and 
hereby subscribe to the Federal Trade Commission Rules of Fair 

Competitive Practices for the professional photographic industry.

5Assist my fellow professional photographers and share my knowledge 
with them and encourage them individually and collectively 

to achieve and maintain the highest standards of quality.

6Recognize the authority of the Association in all matters 
relating to the interpretation of this code.

As we move into the new year and work to improve our skills,               
grow our businesses, and evolve as modern photographers, 

it seems from observation that the ideas, principles, and processes 
associated with photography that were once a staple are now 
changing. This change in the industry and all its various subsets 
has not been easy. Photographers who were once on the top of their 
game are being challenged and passed by younger photographers. 
The barriers that kept many away from photography in the past are 

no longer there.  
Technology 

has made entry into 
the industry easy. 

Additionally the idea of what a photographer is has also changed. For example, in the past, 
wedding photography was seen as one type of photography most didn’t want to do. Today, 
though, being a wedding photographer is trendy and sexy. It is the complete opposite of what 
it used to be, paving the way for a high saturation of photographers into the industry.

Now, you may be wondering how do you stand out among the rest of the photographers 
out there? The answer is to elevate your level of professionalism along with your craft. 

A professional by definition is a person engaged in a specified activity as one’s main 
paid occupation rather than as a pastime, so with this definition you simply have to make 
a living from photography to be a professional. However, I would argue that in this day 
and age we would have to redefine what a professional photographer is, and beyond that, 
we need to educate the public as to the value of professional photography. Here’s how.

Be a good problem solver.  
A professional photographer has to be more than a one trick pony.  The professional knows 

ins and outs of their business and their craft. Instead of causing the issues, they provide solutions 
for their customers and their industry. Professionals are always on the lookout for how they can 
do their job better, therefore providing more value for their customers. For example, instead 
of just offering photography, they provide a solution to continually improve a company by 
helping them create a marketing plan with the use of photography. They may decide to capture 
things outside the scope of just headshots and capture images that they see could be useful for 
future marketing. As a professional you don’t see barriers; rather, ways to go around them.

Be on the forefront of modern photography trends.  
With the ever-changing technology of photography, professionals need to keep up with 

what is new. They are proficient with the editing tools, software, and other equipment that 
can help them do their job better, faster, and more efficiently. They are also open to change 
and know it will happen, so they prepare themselves by continually learning. They see 
change as good and make the time and investment in learning trends by actively attending 
conferences and other events. They also network well with other photographers, looking 
to their peers as a support to their business rather than competition. We all win if we work 
together to elevate professional standards and to educate the public about those standards.

Continued on page 10
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Wild Horses
    By Janet Moyer

January Best-In-Nature

BEST-IN-CHILDREN 
 Little Man Brody 
 - Roxyanne Young

Continued on page 10

BEST-IN-ILLUSTRATIVE
What Exactly Is The Point

 - Monica RoyalIt was an extraordinary event 
which terrified my guide … 

When PPSDC president Oliver Asis announced the Best in Show award was for Wild Horses I was 
stunned. All I could say was, “Really?!!” I was shocked, but delighted. Afterward, I answered 

questions about the photo of the Camargue horses from Provence, France. The herd was running right 
towards me as I held my camera and snapped pictures. As they 
got closer the herd split around me to avoid the collision.

I like horses and have had great luck photographing them. 
The stallion of the herd of mares and foals walked up, nuzzled 

my neck and then lay his head on my shoulder while I talked to him in French and English. When he 
left me, his mares brought the foals up to visit as well. It was an extraordinary event which terrified my 
guide as we had been warned that a stallion would be protective of his herd and that we should never get 
close to the foals. But please note, I did not attempt to get near the foals; the mares brought them to me 
after I earned the stallion’s approval. Horses are naturally curious and like to satisfy their curiosity. If 
you don’t move or don’t move fast and you are quiet you might have a wonderful experience like I did.

I grew up in a household that spent every Saturday night processing black and white prints in the 
family bathroom. I was photographing dogs by the age of  nine years and that interest continues to this day. 

Following retirement from academia, I opened my studio in San Diego. With the industry 
switch from film to digital, I knew I had to learn Photoshop. The late Gene Nocon got me started 
in it and printed many of my photos. When he closed his business I began working with Larry 
Stein. The great WWII photographer, Margaret Bourke White once said that a photographer 
is only as good as her printer. I agree and give credit to Gene and Larry as my printers.

My photography encompasses studio dog portraits and field work for horse 
portraits. I’ve done location work in Alaska, New Mexico, Virginia, and France.

BEST-IN-PETS 
In the Magic Garden 
- Janet Moyer

BEST-IN-PHOTOJOURNALISM
Rush Hour 

- Sally Bucko
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What is Color Lookup
By Ken Hofheinz

Mac to PC conversion
opt = alt      cmd = ctrl

BEST-IN-SENIOR 
Cool and Confident

 - Janet Bark

BEST-IN-COMMERCIAL 
Modern Formal Dining
 - Milan Kovacevic

BEST-IN-DIGITAL-IMAGING 
96 Years Meets 96 Days
- Judy MacLean

Color Grading is a term you hear tossed around 
a lot these days. It’s pretty cool and can give 

your image that “movie” look. The Color Lookup is 
an adjustment layer that will do that for you quickly 
and easily. It was added to Photosphop CS6, so if you 
aren’t using at least that version, time to update.

The Color Lookup uses a color Look Up Table 
(LUT) that remaps the color in your image. There 
are presets that come already loaded in PS that are 
inspired by the movie and video industry. You can 
also find some on the web to load, but I’m not getting 
into that right now. (Come to our PS Workshop)

Let’s get started. Here we have an image of a seagull 
having brunch. In your layers window you will click 
on the Create New Fill or Adjustment Layer button at 
the bottom. (Little circle that looks kind of like a yin 
and yang symbol, right in the middle of the row) While 
pushing the button scroll to color lookup and let go. 
Your adjustment layer should pop up looking something 
like this. If you have your adjustment window open 
you can click on the color lookup button and it will 
get you the same results. (the one circled on the top)

Now in the Properties window we are going to the first 
little flyout window (3D LUT), click it and pick something. 
The names should give you a good idea of what they do. 
Here are a few examples at 100%. Notice I said 100% 
which implies you could lower the opacity for a different 
look. You could do a couple of these layers at differing 
opacities to get a different look. And notice the layer comes 
with a mask. That really opens up the possibilities. •

Crisp Warm Look Crisp Winter Look Futuristic Bleak

A warm look applied to the highlights 
and cool applied to the shadows.

Come to our 
Photoshop Workshop 
and I will teach you 

how to get something 
like this really quick.

Before
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NATURE

Requiem For A Childhood 
- Sally Bucko

Cora with Toy
- Janet Moyer

This Land Is My Land
- Kip Cothran

Puddles Irresistable 
Everywhere

- Ivy Gordon

Mercy Mursi Tribal Elder
- Ivy Gordon

Boys will be Boys
- Ivy Gordon

PHOTOJOURNALISM
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My Image Didn’t 
Look Right in Comp

So if your image didn’t “look” 
right in the last image 

competition, you might want 
to check and make sure you 
are following our guidelines.

Files MUST be in sRGB Color 
Space. Files need to be sized with 
the longest dimension at 4000 
pixels at 300dpi. It must be saved 
as JPG format and may not exceed 
3.5MB in size. Naming must be 
as follows: category_titleofphoto_
firstname_lastname.jpg

Be a great marketer.  
Professionals don’t just take great photographs. They also understand how 

to market themselves and their work. They use all means, old and new, to market 
their work, including email, social media, and events. But when they market 
themselves, they don’t say, “Look at me.” Rather, they focus on how their work 
relates to their audience. Professionals share their work in the context of how it 
fits in their community and how their audience can relate to their work, and how 
their work might fill an artistic need or provide a service for that audience.

Be an active member of the photography community.
Professional photographers know that interacting with their peers helps them 

stay focused on their professional goals and to keep up to date on new tech, software, 
product options, and marketing tools. Professionals attend workshops to improve 
their skills or explore new areas of photography. Networking with like-minded 
photographers helps us stay informed and inspired, and that’s what PPSDC is all about. 

We have a full lineup of upcoming workshops and Image Competitions. On 
April 15th we celebrate our 60th Anniversary with an Open House celebration 
featuring the internationally published Clay Cook. The following day Clay will be 
leading a full day workshop. Also starting in March a Photoshop Workshop Series 
and our Image Competitions every other month. We hope to see you there!

 Sincerely,
 Oliver Asis
 President PPSDC 2015/16

Photographic Professional Work and Organizations:
• Member Board of Directors: Photographic Historical Society of New England, 1997-1998
• Museum of Cameras & Images, Chestnut Hill, Ma. Curator of 19th century photographs, 1997-1998
• Member Professional Photographers of America (PPA), Professional Photographers of California 

(PPC), & Professional Photographers of San Diego County (PPSDC). Attended West Coast School 
of Photography for 5 years. Graduated from PPC Photographic Judging Academy.

• Photographs and articles published in Sheltie International Magazine, Sheltie Pacesetter, two cover 
photos on Tooney Tattle (So. Africa)  with accompanying articles, AWSS (American Working 
Shetland Sheepdogs Assoc.)  & Global Shelties magazine (on line) and in the AKC Gazette

Awards & Exhibitions
• San Diego Fair: two first place ribbons in Our Best Friend category.    Judged Our Best Friend in 2015.
• PPSDC: Pet Photographer of the Year 2008-2009 and 2014-2015. Best in Show January 2016.
• World Cup of Photography 2013:  third in Artistic Pro Division
• Three solo exhibitions in San Diego & La Jolla in past four years. A fourth is scheduled for Fall 2016.
Facts You May Not Know about Me:
• Raised in Alaska. Had a dog team, a pet seal, and a pet skunk
• Lived in China for two years learning the language and teaching Political Science.
• Ph.D. in East Asian Area Studies. Taught Chinese, Japanese, and Korean history at two different universities
website:  janetmoyerphotography.com
email: jcmoyer@cox.net

Redefining Professional
Continued from page 3

Wild Horses
Continued from page 4
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I UNDERSTAND

BECAUSE I AM ONE.

hburkholz@allstate.com
http://allstateagencies.com/HBurkholz

S INSURANCEBUSINES

12
71

22

Howard Burkholz

877-485-8600
801-451-8880

Proud Sponsor of PPSDC.

Subject to terms, conditions and availability.  Allstate Fire and Casualty Insurance Co., Allstate 
Indemnity Co. Northbrook, IL. © 2012 Allstate Insurance Co.

OPEN HOUSE

Wow! It’s that time of year again. 
No, not tax season. It’s time for 

PPSDC’s Open House on Friday, April 
15th, but unlike tax season, our Open 
House is FREE and you might even win 
something just by being there.  So come 
schmooze with old friends, make some 
new ones, network, and enjoy our guest, 
Clay Cook, as he shares how he went 
from shoot friends at parties to shooting 
commercial advertisements for the 
likes of the NFL, Livestrong, Dillard’s, 
and USA Today in just two years.

Check out Clay on his Facebook page
https://www.facebook.com/clay-
cookphotography/?fref=ts

If you like what you see, you might 
be interested in joining us for the full-day 
workshop Clay Cook will be running on 
Saturday. (This is not free, but well worth 
your tax refund!) He will be revealing his 
philosophy on running a photography 
business and how to shoot his style, as 
well as how he does his post-processing 
in Photoshop, all in the hope of helping 
you become the best photographer you 
can be. It’s not about the equipment 
or technical know-how. It’s about you, 
your eye, and your heart. Join us.

WORKSHOP
Saturday April 16th 10-6
EQ Studios 
2001 Main St. 
San Diego, CA 92113

PPSDC members $99
Other PPC associates $119
Non-Members $129

Friday, April 15th 6:30 pm
Courtyard Marriott 
595 Hotel Circle South
San Diego, CA 92108

with Clay Cook

© Clay Cook
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