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Code of Ethics

1Observe the highest standard of honesty in all my transactions, avoiding the use 
of false, confusing, inaccurate and misleading terms, descriptions and claims.

2At all times endeavor to produce photographs of a quality equal or 
superior to the samples I display; to apply my best efforts towards 

providing the best possible photographic services and to play my part 
in raising the general standard of photographic craftsmanship.

3Show a friendly spirit of cooperation to my fellow professional photographers 
and assist them whenever possible should they be in trouble or difficulty.

4At all times avoid the use of unfair competitive practices and 
hereby subscribe to the Federal Trade Commission Rules of Fair 

Competitive Practices for the professional photographic industry.

5Assist my fellow professional photographers and share my knowledge 
with them and encourage them individually and collectively 

to achieve and maintain the highest standards of quality.

6Recognize the authority of the Association in all matters 
relating to the interpretation of this code.

Happy New Year! I hope 2018 was 
all that you dreamed it would 

be. PPSDC saw new Board Members 
volunteer, educational programming 
on marketing with The Pulse, on 
Capture One with our own world-
class wedding photographer Yaneck 
Wasio, and Fine Art Photography 
from Concept to Execution with 
Brooke Shaden, Photo Walks on 
Children’s Couture and Off-Camera 
Flash, Dance Photography with Judy 
Host, and we’ve had many more entries into Image Competitions than 
in recent years, which means more of our members are actively working 
to improve their craft! We’ve seen some really wonderful work and 
we look forward to an even more productive and event-filled 2019. 

Next month we are looking forward to learning how street 
photographer Valerie Jardin sees the world and expresses her love for 
humankind in her images. She will share how she became a storyteller, 
and about her obsession for chasing light and capturing a moment in 
time. You’ll also have the opportunity to sign up for her next day hands-
on workshop. There’s nothing like ‘learning by doing’, so we try and offer 
as many opportunities for you to learn from the best in the industry. 

Whether you’re a seasoned professional, or an aspiring photographer, 
we want to support you on your journey. Inspirational speakers, in-
person learning, Image Competitions, and casual Photo Walks are just 
some of the ways we try and help you get there. We welcome suggestions 
for future events, and there’s always room to volunteer on a committee 
or on the board. Reach out to any of us if you’d like to get involved.

Thank you all for making it possible to continue to 
have a professional photography organization in San Diego 
County. We are a vibrant, committed group and we look 
forward to growing along with you all in 2019.

Please let us know how we can serve you better.

Cheers,
Janet Bark, CPP
President PPSDC 2018/19
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November Best-In-Digital-Imaging

The Search
   By Amelia Durham

Another in a series I’ve created with the Steampunk theme, where I use 
whimsical characters that I dream up and photographs of the pets I 

shoot. I want to create a story, something where the interactions and whimsy 
look believable and inspire the viewer to think about what is happening on 
this adventure. In this case, as with the one I’m currently working on, I had 
serious concerns that what I imagined exceeds my skills in PS and Painter, 
but I don’t let it stop me from trying. I am still experimenting with how to come up with the various components 
that I need to create the final work. Items like the snail, cape, chariot, and vest were created from my sketches and 
the pen tool in Photoshop. It took me months, as I was learning while I created. The kitty I photographed in a 
tiny studio that I created while helping a neighbor find homes for kittens. This kitten just has a certain look that I 
think goes with the mood; she was originally looking down but I adjusted her head and arm. I didn’t know if that 
would work, but it did. The background was painted from blank canvas in Painter while I looked at a reference 
image. I was as surprised as anyone that it turned out nicely. Since I created this in sections, (I kept getting ideas 
for additions) I bounced back and forth from Painter to Photoshop with a final finish in Painter. It started out with 
a big “what if” and actually became something neat to look at. It’s a little more serious than most people might 
realize, but I leave that to the viewers to ponder. I submitted this to competition with equal parts excitement to 
share and worry that people might think I need therapy, but yeah, it was very well received. Thank you PPSDC!

CPP, PPA Certified Professional Photographer
IEPPV, Pet Photographer of the year 2017
www.banyanpetphotography.com
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Mac to PC conversion
opt = alt      cmd = ctrl

Before

Quick Color Correction
By Ken Hofheinz

This is one I learned during my Graphic Design days. I 
would get a lot of images from clients that would be just 

a bit off. Okay, some were way off. This little trick will fix 
96.7% of the color problems you will have with your images.

So here we have a badly aged image that I scanned. My 
aunt wanted it fixed. (It is my aunt and uncle 50 years ago.) 
Create a Levels adjustment layer. Go to the Red channel and 
move the black point to the first “hill” in the histogram. 
Then move the white point to the first “hill” of the histogram 
on its side. Leave the gray point alone. Now do the same for 
the Green channel and the Blue channel.  You’re done. •

After

BEST-IN-CHILDREN 
What’s Not to Love

- Therese Ruffner

Monkey poop green was a big thing back then. The actual fix 
that my aunt wanted was the guy off the steps behind them. 
She told me that the image was suppose to be “Sepia.” Nope 
it was a color image. I did remove the dude and corrected 
the color a bit more. This image was one of the 3.3%, but 
you got to admit it is way better with just that little fix.

BEST-IN-COMMERCIAL 
Time to Say Yes
- Yaneck Wasiek

BEST-IN-ILLUSTRATIVE
I Wonder Where They Will Take Me

- Janet Bark
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BEST-IN-SENIOR 
You Give Me Goose Bumps

- Michelle Pennings

BEST-IN-PORTRAITS 
Forever My Friend
- Therese Ruffner

BEST-IN-PETS 
Waiting for Tweets
- Therese Ruffner

BEST-IN-PHOTOJOURNALISM 
Defiant to the End

- Willie Sakai

BEST-IN-WEDDING 
I do. Without the Shadow of a Doubt
- Antoine Didienne

BEST-IN-NATURE 
Still Beautiful with Age

- Kip Cothran



CHILDREN

 DIGITAL IMAGING 
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Wonder Woman
- Michelle Pennings

Blue Four 
- Morgan Maiani

My Job Has Its Highs & Lows
- Kip Cothran

Warrior Chief
- Ivy Gordon

ILLUSTRATIVE

Smoke on, the Show’s On!
- Morgan Maiani

By Moonlight
- Therese Ruffner

Detail is in The Sand
- Kip Cothran

You Can Read Her Like a Magazine
- Michelle Pennings

Adelbert
- Antoine Didienne

I Am
- Therese Ruffner

Eco Leather Bag Made in Italy
- Yaneck Wasiek

COMMERCIAL

 DIGITAL IMAGING 
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Millenium Sunrise
- Jim Tomcik

Pennsylvania Barn
- Jean Eichenlaub

NATURE/LANDSCAPE

Jess. 25 Years in the Navy
- Antoine Didienne

Gotcha
- Jean Eichenlaub

Femme Fatale
- Willie Sakai

Serenity in the Mist
- Jim Tomcik

ILLUSTRATIVE

First Light
- Nancy Hazen

Zion Sunrise
- Stephen Hough

Teton Sunrise
- Stephen Hough



WEDDING
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Rooftop Wedding
- Marlisys Hirako

PORTRAIT

A Young Man
- Janet Bark

Megan
- Janet Bark

SENIOR

Karissa
- Sasha Wasiek

Love Before Thunderstom
- Yaneck Wasiek

Flash Dance
- Sasha Wasiek

I am in Love
- Monique Hoppe

Warmth
- Sasha Wasiek

Contemplation
- Janet Bark

Like Mother, Like Daughter
- Morgan Maiani

Dream Big
- Monique Hoppe

PORTRAIT
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Happy New Year in Marketing
by Cindie Wolf

Every January is exciting to me; it’s a new year, a new start and a time to 
reinvent dreams and goals. One thing that often gets overlooked in the 

art world is that really your business in art is all about your heart. Yes, your 
heart, your passion, what you see, how you see and how you capture the subject, then give it voice. As 
artists, we have to keep our heart in our business. It is who we are!  Here are a few exercises to help you 
start defining your branding to get your “heart” to speak for your business in this new year of 2019. 

Your Brand = Your Photography = Who You Are and Your Style
1. What is the Vision for your business:
 •  Vision is for the future, so when you look towards the future, 

what do you want your business to look like? 
 •  What do you want your Client perception to be? What do you want it to look like 

to the outside world? If you could describe it in a sentence, what would it be?
2. Your Specialty: 
 • Who are you? 
 • And what are you (your art) all about? 
 • The more you niche your marketing, the easier it is for your clients 

to “heed the call” you are putting out with your marketing plan.
3.  I’d love to be perceived as…
 • The type of photography you want to be known for by 

the service and experience you give your client
 • Legacy, luxury, authentic, transporting, storytelling, make a list
 • Think: what happens to you and your subject when you photograph? 
 • Do you want to evoke strong emotion? Why? Which emotion? Do you want to 

freeze time? Why? Something drew you to what you do, what is it? Note: every 
photographer “feels” when they photograph, so what do you feel and what 
happens with your client when you photograph? Know and describe this.

 • String all these thoughts and emotions into a sentence, (ok, it’ll start 
as a run-on paragraph), keep editing until it becomes succinct and 
direct. It’s all right to be emotional while doing it, just do it.

4.  Write 20 of your favorite adjectives 
 • When looking at your favorite photographs and reviewing what you want to be 

perceived as, LIST 20 adjectives - describing words around your brand; look at your 
body of work that you’ve chosen to represent you. Use your thesaurus; list 20. 

5.  Look at your top 20 words and pick 3 that define your style
 • On one sheet of paper, narrow your top 20 to THREE words that consistently describe your 

overall style. Sometimes this is hard to realize, so ask a couple of clients or friends to define 
your style. Compile that list and see if there is a theme. Find what resonates with you. Start 
using these words when you describe your work on social media or anywhere you place content.

There is something inside of you that says “I want this”, it’s deep inside, and covered 
by a whole bunch of crap that wants to stop you, but it’s still there and it is the heart of 
you. Write this all out so it’s no longer just in your head. Put these lists, sentences and 
answers in the beginning pages of your marketing manual and build from here. 

How do you intertwine this with your brand? It’s not something 
you want to be, it’s something you are inside your core!

Take these three words, and start hashtagging them on social media. Take your top 20 and start 
using these in describing your work and who you are as an artist. Take the list of how you want to 
be perceived and start writing this into what you provide as a service or product for your clients. 

All these words are at the heart of who you are as an artist and business owner. Use them everywhere 
and start telling the world who you are. Your art speaks, now give voice to the branding and experience.

And when you understand your purpose, you are unstoppable. •

“And when you 
understand your 
purpose, you are 

unstoppable.”

We had our Annual 
Christmas Party. It was a 
grand time. Everyone had 
an enjoible evening, we even 
had a visit from Santa.

Thank you Antoine for 
making the arrangements 
for this year’s party. If you 
missed it, you missed a great 
oportunity to get to know 
your fellow photographers 
that much more.

There was a gift 
exchange game, with 
some really nice images 
up for grabs. •

“I like it!” But Morgan did not get to keep it.

Continued on page 18
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I UNDERSTAND

BECAUSE I AM ONE.

hburkholz@allstate.com
http://allstateagencies.com/HBurkholz

S INSURANCEBUSINES

12
71

22

Howard Burkholz

877-485-8600
801-451-8880

Proud Sponsor of PPSDC.

Subject to terms, conditions and availability.  Allstate Fire and Casualty Insurance Co., Allstate 
Indemnity Co. Northbrook, IL. © 2012 Allstate Insurance Co.

“Hey - you clipped 
your highlights.”

“I like it!” But Kip did not get to keep it.

My Image Didn’t 
Look Right in Comp
Your file MUST:
 - Be in sRGB Color Space
 - Be saved at 300dpi 

in .jpg format
 - Sized so that the longest 

side is 4000 pixels
 - Not exceed 4MB in size.
 - Follow the naming 

conventions: category_
Title_Makerfirstname_
Makerlastname.jpg.

Images submitted without 
following these guidelines 
may not appear at their best 
on the judges’ monitor, and 
you may be asked to fix your 
title and resubmit if it does not 
follow the naming convention.

There seems to be a question about 
which list Monica is on this past year.

Continued from page 16




